
Welcome to the Social 

Media Awareness 

Session by 

Sofa Communications 





“Marketing Your Business and 

Social Networking;  

with a focus on 

NETWORKING for Success!” 













• Facebook is a social 

networking service and 

Web site launched in 

February 2004.  

• Facebook has more than 

800 million active users. 





• Twitter is an online social 

networking and 

microblogging service 

that enables its users to 

send and read text-

based posts of up to 140 

characters. 

• Posts are known as 

"tweets". 





• YouTube is a video-

sharing website, on 

which users can upload, 

share and view videos. 

• Most of the content on 

YouTube has been 

uploaded by individuals 
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• WAYS TO INCREASE INTERACTION 

3 Keys for Social 

Networking 
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• 7am—8:30am 

• 11:30am—1pm 

• 4pm  to 8pm 
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• General Rule of Thumb: Most posts are 

made on weekdays, peaking on 

Thursday and Friday 

Key Times For 
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• Manic Mondays: avoid all the Monday 

noise (media catching up on stories, 

people getting back to work and school 

etc.) 

Key Times For 

Interaction 



Industry Specific 



• Entertainment  = weekends are 

traditionally most powerful 

Industry Specific 



• General Retail: later in the week is 

better, Sunday shows promise for 

people planning that day’s shopping or 

errands for the week 

Industry Specific 



• Fashion/Art Related:  interaction trends 

show Thursday is most popular day for 

people to respond to these types of 

posts, incentives or sale information 

Industry Specific 



• Food & Beverage:  studies show 

middle of the week can be powerful 

(for lunch specials or after work 

visits to restaurants or for 

takeout/delivery) 

Industry Specific 



• Sports… Sunday is known as THE day 

for sports fans… studies show it’s a 

great time to engage them 

Industry Specific 



• Business-related or Financial: Studies 

indicate midweek activity is best, 

focusing on Wed as #1 time slot, Thurs 

as #2 time slot… by Friday people are 

thinking “weekend”, not business  

Industry Specific 



3 Ways to Increase 

Interaction 



• Use questions (avoid repeating what’s 

in your flyers or print ads, make it 

interactive) 
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• Ask for the “share”, “like” or comments 

(people that don’t comment still see it, 

those who do generate more exposure 

by commenting or liking or sharing) 

3 Ways to Increase 

Interaction 



• Shorter is better (posts that are less 

than 100 characters have about ¼ more 

interaction or response) 

3 Ways to Increase 

Interaction 



“Marketing Your Business and 

Social Networking;  

with a focus on 

NETWORKING for Success!” 



QuickTime™ and a
AVC Coding decompressor

are needed to see this picture.


