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Å Experiential tourism 

Å Market trends 

Å Best practices 

Å Examples of 
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Å Marketing experiential 

packages   

Å Lessons learned  

 

 

Topics  



Types of Tourism Offerings  

Å Individual attractions, 

facilities, services  

Å Bundles  

Å Itineraries  

Å Packages  

 



Å Certain mix of products & services  

Å A ñbuyableò experience based on a theme 

that will appeal to a target market  

Å Set price for a set period of time 

Å Group & independent traveller 

Å Wide range available 

Å One part of a complete  

 business strategy 

 

What is a Package? 



What can a Package include?  

Å Accommodation  

Å Food  

Å Attractions 

Å Activities/experience   

Å Events  

Å Services 

Å Products  

Å Added value   

 



Packaging Continuum  



Å Visitors buy them!   

Å Enhance your product offerings and set you 

apart from competition   

Å Take advantage of current/different marketing 

opportunities  

Å Strong market match/customer appeal 

Å Repeat business  

 

 

 

Why Packaging? 



Å Yield management ï steer  demand to off 

season  

Å Predictable cash flow  

Å Capitalize on a special date or celebration 

Å Media coverage  

Å Power of suggestion  

 

 

 

Why Packaging contôd ? 



Who does the Packaging?  

Å Resort/attraction  

Å Tourism organization   

Å Tour Operator  

 



What does it take to develop a 

package ? 

Å Manual  

Å Creativity  

Å Time  

Å Partners  

Å Other resources 

ÁWeb sites 

ÁTraining  

ÁExpertise   

 



Engages visitors in a series of memorable 

activities revealed over a duration of time, that are 

inherently personal, engage the senses, and 

makes connections in a personal way on an 

emotional, physical, spiritual or intellectual level.  
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